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Introduction

This manual is for partners of Interreg North-West
Europe projects. It explains how to use the visual iden-
tity and it includes templates for the most commonly
used items.

Its aim is to help them comply with their obligations laid
down on Regulation (EU) No 1303/2013 of the European
Parliament and of the Council and the Commission Im-
plementing Regulation (EU) No 821/2014.

Projects use the Programme’s
visual identity

Consistency is a cornerstone of brand identification.

For this reason and to limit costs, Interreg North-West
Europe (NWE) projects will share the Programme’s
visual identity. This manual explains how projects
should use it in their communication. Interreg NWE Pro-
gramme uses the common Interreg visual identity de-
signed to reinforce the visibility of European Territorial
Cooperation Programmes.

Projects may exceptionally develop brands for their
products or solutions if sufficiently justified in the appli-
cation form.

! European Territorial Cooperation remains the official name of the initiative
and only this name should be used in all legal communications. Interreg,
however, should be used in all public communication from programmes,
projects, Institutions, media, etc.

Every European Territorial Cooperation programme
seeks to develop valuable projects that have a real im-
pact on the life of European citizens. For these pro-
grammes to attract new people and new projects they
have to be visible. Programmes exist all over the EU,
and beyond, covering every region of Europe. They of-
fer a unique network for projects directly targeted at
improving our lives and economic development in our
regions, and at making our environment safer and more
sustainable.

But this diversity can turn into a handicap when these
programmes (nearly a hundred of them) communicate
separately about their opportunities: then they look like
an exploded mosaic of local programmes that are total-
ly disconnected from each other, when all of them are
actually pursuing the same objective: reducing, if not re-
moving, the obstacles created by national borders with-
in the EU and between the EU and its neighbours.
Together, European Territorial Cooperation pro-
grammes have decided to put an end to this isolation,
and have joined efforts under a harmonised visual
brand mark and a common brand name usable in every
language: Interreg. Interreg is now the brand name
for European Territorial Cooperation and should be
used publicly as widely as possible'.

This will allow Interreg stakeholders to benefit from
each other in their communication, both to attract
project applicants and to make projects visible.

The harmonised Interreg brand will pro-
vide greater visibility for Interreg at all
levels and towards the widest audience,
demonstrating that Interreg makes a dif-
ference both locally and at European lev-
el, providing large-scale evidence that co-
operation in Europe brings people closer,
makes economies stronger and helps to
better preserve our environment.

Project partners are strongly encouraged

to transmit this manual to the professional
graphic designer they appoint to create their
communication elements.
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1. Projects - brand integration



1.1. Project logo

The name of the project is written below the Programme
name. The colour of the project name is the colour of the
related thematic priority.

European Regional Development Fund (ERDF)
PO
The project logo exists in two versions: l l I t e ' ' e ” *ox*
EUROPEAN UNION
+ Version with the text “European Regional Development N O rth _West E u ro e
Fund” written below it. The height of this line is the p
same as for “European Union” under the flag. This ver-
sion of the logo has to be chosen if “European Regional

Development Fund” is not written anywhere else on the
page where the Iogo is shown. European Regional Development Fund

* X %
+  Version without the text “European Regional Develop- 5 P
ment Fund” written below it. l l I t e ' ' e ” Faa”
EUROPEAN UNION
* If the option to make reference to the fund separately from N th W t E
the logo is chosen, this reference should be written in Open O r - es u ro pe
Sans regular. The placement of this line can be anywhere on

the page where the logo is used, but it must be visible and
legible, but no smaller than 7.5 points.



1.1.1. Logo specification

Basic unit e

The basic unit used for definition of the logo composition is the e
width of the letter “e”. e oot

European flag _r____l
e o
The space between the logotype and the European flag equals P North _West
3/4 of the basic unit. The height of the flag is the same as the 1/2é:" SRS 2l Hooodta T2 a0
letter “I". e R Rt L P L L e
P I
e B _F_3 .k e e . L . ¥ i 5_8_LD . - - -
Project name 1/2e_ L - - - - EurepganRegional Deyelopment Fund
e | i
The project name is written below the Programme name in .

Montserrat Regular, at a cap height that is the same as of the
programme name with a letter spacing of -20. The distance
from the baseline of the programme name to the cap height

of the project name is 1/2 of the basic unit. The colour has to
match the colour of the project’'s main thematic objective. Short
names are more convenient for use and easier to remember.
We strongly recommend limiting them to one line.

Clear space area

Around the logo there must be a clear space of at least one ba-
sic unit in height and width. Within this area no other graphic
elements or logos must be placed. Likewise, % this zone has to
be observed for the positioning distance to the page margins.
This clear space area shown opposite is the minimum clear
space - it is recommended to increase this space wherever pos-

iiterrey

Create your logo: EUROPEAN UNION

To create you project logo, install the Montserrat Font as spec- North -We5t E u rope

ified under Section 1.4. (Page 11). Use the sample file provid-
ed in the “Sample project logo” folder. Type in your project

Name and choose the right priority color under the predefined European Regional Development Fund
swatches section. Vectorize the text to prevent any problems.



1.1.2. Logo size

The appearance of a logo varies greatly according to the
medium it is used in. Therefore, minimum logo sizes for
print, screen and video are specified. The logo should not
be used in any size smaller than the smallest logo size spec-

ified here.

38,1 mm
smallest Logo width

Media

Print
A4 portrait

Print
A4 landscape

Print
A4 portrait

Print
Business card

Print
Sign (Plaque) portrait

Print
Sign (Plaque) landscape

Screen
Smartphone

Screen
Tablet

Screen
Laptop/Desktop

Powerpoint
16:9

Video
FullHD & HD

Video
SD

210%279 mm

279%210 mm

148%210 mm

85*%55 mm

Any large format (A2+)

Any large format (A2+)

960*640 px

1024*768 px

1920%1080 px
2560%1440 px

254*142,88 mm

1920%1080 px
1280%720 px

1050*576 px

smallest
logo width

38,17 mm

38,1 mm

38,17 mm

35,1 mm

short side/6
mm

long side/6
mm

240 px

240 px

300 px

32,6 mm

300 px

240 px

ideal
logo width

80,4 mm

80,4 mm

38,17 mm

35,1 mm

short side/5
mm

long side/5
mm

300 px

300 px

400 px

68,8 mm

400 px

300 px



1.1.3. Logo use
Correct use of the logo
Standard logo

The standard logo is the full colour version. This version
should be used whenever possible. Ideally the logo should
be used on white backgrounds only. Using the logo on a
coloured background is possible if there is no alternative,
but it has to be a very light background.

Greyscale logo

For single colour reproductions, a greyscale version of
the logo should be used. This version should only be used
whenever full colour is not available.

Black and white logo

The black and white logo should only be used if there is no
possibility to use greyscale.

Interreg -
North-West Europe
Project Name

Allowed logo use:
Greyscale logo for
monochrome applications

Allowed logo use:
Black and white logo if
greyscale is not possible.

Ideal logo use:
Standard logo on white
background

Allowed logo use

(not recommended):
Standard logo on very light
coloured background -
enough contrast necessary!
Please note:

According to EU regulations
the EU flag always needs to
have a white border around
the rectangle if placed on a
coloured background. The
width of the border must be
1/25th of the height of the
rectangle.

Allowed logo use

(not recommended):
Standard logo on bright
photo - enough contrast
necessary!

Please note:

According to EU regulations
the EU flag always needs to
have a white border around
the rectangle if placed on a
coloured background. The
width of the border must be
1/25th of the height of the
rectangle.



1.2. Exceptional case:
Branding products or solutions
developed by a project

Projects may exceptionally develop brands for their prod-

ucts or solutions if sufficiently justified in the application
form.

interreg

EUROPEAN UNION

North-West Europe

European Regional Development Fund

PRODUCT/SOLUTION LOGO

. PRODUCT/
s SOLUTION

EUROPEAN UNION LOGO

North-West Europe

European Regional Development Fund




1.3. Logo & highlight colours

The logo colours are derived from the European flag and
must not be changed. They are also the central brand col-
ours of the Interreg brand and are used to identify the
brand also beyond the logo in all visual communication.
The colours are defined for all colour systems.

Explanation:

Pantone:
Spot colours.

CMYK:
Process-colour printing, 100 colour gradations per channel
C =cyan, M = magenta, Y = yellow, K = black

RGB:

Colour sample for monitor display with 256 gradations
per channel

R =red, G = green, B = blue

Please refer to Page 20 - Section 1.6.1.
for the colour codes of the thematic priorities.

Additional, neutral, colors used for highlights (i.

Colour

Reflex Blue

Light Blue

Yellow

Highlight
Pink

Highlight
Pink Light

Neutral Blue

Neutral Blue
Light

Neutral
Grey

Neutral
Grey Light

Pantone

Reflex Blue

2716

Yellow

177C

176C

5425C

5445C

411C

406C

CMYK

100/80/0/0

41/30/0/0

0/0/100/0

0/70/35/0

0/35/17/0

30/0/0/30

15/0/0/15

0/16/0/72

0/8/0/36

HEX

003399

9FAEES

FFCCO0

e. in charts)

F1717F

F7B4B6

80A9BC

B7CFDB

685B63

ADA4AB

10

RGB

0/51/153

159/174/229

255/204/0

241/113/127

247/180/182

128/169/188

183/207/219

104/91/99

173/164/171



1.4. Typography
1.4.1. Typefaces

For Programme and project logos (Programme and project
name) and the reference to the European Regional Devel-
opment Fund, the typeface Montserrat was chosen as it is
visually similar to the Interreg logo.

The typeface for all other applications from body text to
headlines is Open Sans. It has a neutral yet friendly ap-
pearance suitable for all applications. Its broad variety of
weights and styles makes it very versatile. It was optimized
for print, web, and mobile interfaces, and has excellent legi-
bility characteristics in its letterforms. As an alternative serif
typeface to Open Sans, Vollkorn was chosen. All typefaces
are available for free, including web font kits.

The fonts can be downloaded here:

Montserrat:
http://www.fontsquirrel.com/fonts/montserrat

Open sans:
http://www.fontsquirrel.com/fonts/open-sans

NOTE: the reference to the European Union under the flag
uses the typeface Arial as described in art 4, 84 of the Com-
mission implementing regulation (EU) No 821/2014. This
should not be changed.

Typeface
Montserrat Regular

Open Sans Font Family
Open Sans Bold

Open Sans Semibold
Open Sans Regular

Open Sans Italic

1"

Typeface Application

logo extensions (programme names, project names, ERDF)

overall communication (body text, headlines etc.)



1.4.2. Typeface application

The following type specifications for print publications and
stationery are recommended. The sizes and heights are op-
timised for use with the grid described in section 1.5 of this
manual.

Headline 1
Open Sans Bold
20/24

Headline 2
Open Sans Bold
12/16

Headline 3
Open Sans Bold
8/12

Headline 4
Open Sans Semibold
8/12

Text body
Open Sans Regular
8/12

Quote/remark/emphasis
Open Sans Italic
8/12

Footnote
Open Sans llalic
6/8

12

ABCDEFGhijkimn
1234567890
1@#$%N&*()

ABCDEFGhijkimn
1234567890
1@#$%N&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890!@#$%"&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@#3$%"&*()

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed
diam nonumy eirmod tempor invidunt ut labore et dolore
magna aliquyam erat.

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed
diam nonumy eirmod tempor invidunt ut labore et dolore
magna aliquyam erat.

Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy eirmod
tempor invidunt ut labore et dolore magna aliquyam erat.



1.5. Grid

To keep proportions and layouts consistent throughout the
visual identity, we suggest the use of a unified grid system.
Using this grid, it is possible to easily create layouts for all
applications and document sizes.

13



1.5.1. Grid in use
A4 format

On an A4 format the grid offers 4 columns, each one ba-

sic unit wide (38.1 mm), consisting of 6 vertical basic layout
units that can be used to position text blocks or photos. The
columns are separated by a gutter of one small unit (12 pt,
4.23 mm).

Grid position on a standard A4 page with facing pages:

Top margin: 15 mm
Inside margin: 29,9 mm
Outside margin: 15 mm
Bottom margin: 32,23 mm

Centered grid position on a single A4 page:

Top margin: 23,62 mm
Left margin: 22,45 mm
Right margin: 22,45 mm

Bottom margin: 23,62 mm

Single page A4 grid (e.g. letter) with
address field for envelopes

Centered grid in standard DIN portrait
format - usable in any sizes from A4 to
poster sizes

14

A4 page spread with facing pages




A4 landscape format

On a landscape A4 format the grid offers 6 columns, each
one basic unit wide (38.1 mm), consisting of 4 vertical ba-
sic layout units that can be used to position text blocks or
photos. The columns are separated by a gutter of one small
unit (12 pt, 4.23 mm).

Grid position on a landscape A4 page with facing pages:

Top margin: 15 mm
Inside margin: 32,23 mm
Outside margin: 15 mm
Bottom margin: 29,9 mm

Centered grid position on a single landscape A4 page:

Top margin: 22,45 mm
Left margin: 23,62 mm
Right margin: 23,62 mm

Bottom margin: 22,45 mm

Landscape A4 page spread

Landscape page spread with centered grid - also usable for
posters, presentations, handouts.

15



A5

On A5 format the grid offers 3 columns, each one basic unit
wide (38.1 mm), consisting of 4 vertical basic layout units
that can be used to position text blocks or photos. The col-
umns are separated by a gutter of one small unit (12 pt,
4.23 mm).

Grid position on a landscape A5 page with facing pages:

Top margin: 22,45 mm
Inside margin: 12,62 mm
Outside margin: 12,62 mm
Bottom margin: 22,45 mm

Centered grid position on a single A5 page:

Top margin: 22,45 mm
Left margin: 12,62 mm
Right margin: 12,62 mm

Bottom margin: 22,45 mm

A5 page spread with facing pages

Single A5 page with centered grid
(flyer, leaflet, handout)

16



1.5.2. Logo positioning
Logo positioning on A4

The width of a basic layout element also defines the small-
est logo size as described in section 1.1.5 (38.1 mm). The
width of the logo should always be exactly one or more ba-
sic layout elements. Its position should be aligned with the
grid.

23,62 mm

22,45 mm 38,1 mm

- ——

Interreg @

North-West Europe

Positioning of the logo in the grid on a A4 document.

17



Logo positioning on A4 landscape format

Logo positioning on a business card

23,62mm 80,4 mm

T
22,45 mm :

1

North-West Europe

Positioning of the logo in the grid on a A4 landscape format or powerpoint presentation handout.

diterreg @

EUROPEAN UNION

North-West Europe

European Reglonal Development Fund

Positioning of the logo on a
business card (85*55 mm).

18



1.6. Thematic priorities

The 3 thematic priorities to help deliver Interreg North-West
Europe goals are represented in the brand design by a sys-
tem of colours and icons. Use the one corresponding to
your project’s thematic priority.

Innovation

Low carbon

19

Resource and materials efficiency



1.6.1. Colours

The colour scheme was developed to clearly label the the-
matic priorities. The colours were chosen to create a har-
monic system with colours that match each other and pro-
vide good contrast to the central brand and logo colours of
Interreg.

The name of the project should be written in the colour of
the matching thematic priority.

Explanation:

Pantone:
Spot colours.

CMYK:
Process-colour printing, 100 colour gradations per channel
C = cyan, M = magenta, Y = yellow, K = black

RGB:

Colour sample for monitor display with 256 gradations
per channel

R =red, G = green, B = blue

Hex:

System similar to RGB, however with gradations from
“00" to “FF” (hexadecimal) per channel. This system

is preferably employed for designing websites.

Thematic priorities

Innovation

Low carbon

Resource and materials
efficiency

Pantone

109U

347U

382U

CMYK

0/24/93/0

81/13/76/1

49/0/99/0

HEX

#fdc608

#159961

#98c222

20

RGB

253/198/8

21/153/97

152/194/34
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1.6.2. Icons
Standard appearance (positive)

The icons were designed to work well together as a se-
ries, using similar iconography, forms and line weights. The
standard use of the icons is in the colour of the thematic
priority it represents.

1 S

Innovation Low carbon Resource and
materials efficiency

Innovation Low carbon Resource and
materials efficiency

Take the one that corresponds to your project’s thematic
priority.

Negative appearance

Itis also possible to use the icons in negative versions on
background carrying the priority color.




Greyscale versions

In the case of greyscale applications the icons can also be
used in black.

Greyscale negative version

A greyscale negative version is also possible.

UV

Innovation Low carbon Resource and
materials efficiency

Innovation Low carbon Resource and
materials efficiency

22



2. Templates

This list is limited to compulsory and commonly used items.

Projects are encouraged to develop additional elements as
needed as long as they follow the branding rules laid down
in this manual.

23



24

2.1. Compulsory elements as
per European regulation

Projects are encouraged to use the templates for
compulsory elements provided here, because they
comply with the technical characteristics laid down in
Art. 5 Commission Implementing Regulation (EU)

No 821/2014.

** * **
2.1.1. Permanent plaque / Temporary billboard e ' ' * *
* *
* *
Use the provided InDesign files as a basic template. Replace l l . t c ” *
the project name, priority and text according to your project. EUROPEAN UNION

irastractuneand consrucion st fancedt North-West Eu rope

Interreg NWE must be branded during and after the
completion of works. This obligation applies to projects
with a total public contribution (including the ERDF funds
received from Interreg NWE) of more than €500,000.

To ensure transparency, the Interreg NWE Programme
strongly encourages projects with a public contribution
of less than €500,000 to apply the same rules.

European Regional Development Fund

While works are ongoing, the beneficiaries must put up, at a
location readily visible to the public, a temporary billboard
of a significant size for each project consisting in the financing

of infrastructure or construction works for which the total Include the
public support to the operation exceeds €500,000. This objective of
temporary billboard must be replaced by a permanent your project.

plaque no later than 3 months after completion of the works.

The permanent plaque or billboard must be of L _
significant size (minimum of 1x1 m) and displayed
at a location readily visible to the public.

Total budget received from Total project budget: €6 million
Interreg North-West Europe (2014-2020):

€3 million of ERDF www.nweurope.eu
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2.1.2. Project poster

*
Use the provided InDesign files as a basic template. *** ***
You can replace the project name, text, priority o
and images according to your project. Don't forget

EUROPEAN UNION

North-West Europe

to specify your project area on the map.

During the implementation of a project, beneficiaries (i.e.
project partners) must place at least one poster with
information about the project (minimum size A3) including
the financial support from the European Union, at a
location readily visible to the public, such as the entrance .
area of a building (e.g. the institution’s headquarters). THEMATIC PRIORITY:

European Regional Development Fund

BT
- TR . N . .
kw%%’-%’ Project objectives: Lorem ipsum dolor sit, dolor
f.hz;? sit, consectetur consectetur adipiscing elit. Dolor
sit, dolor sit, consectetur consectetur adipiscing.

comition e WWW.Nnweurope.eu




2.2. Non-compulsory elements

2.2.1. Project Roll-Up Banner

Use the provided InDesign files as a template.

Replace the logo, text, priority and images
according to your project. Don't forget to
specify your project’s area on the map.

26

interreg
North-West Europe

European Regional Development Fund

THEMATIC PRIORITY

cemition EC WWW.Nweurope.eu




2.2.2. Powerpoint template

Use the provided lllustrator file and replace the logo according
to your project. Export the individual artboards as JPEG's

that will serve as a background in Powerpoint.

Use the included Powerpoint template and replace

it with the newly created JPEG's.

The pink outline in the two slides show the basic grid used for every
page. It should not be visible in the final presentation. The grid is
included on a separate, inactive layer in the lllustrator template.

27

interreg H
North-West Europe

STICK

STICK TO

Interreg H
North-West Europe

O THE GRID!

HE GRID!

TICK TO THE GRID!




!nterreg ] |
= urope

Project Name

i Qe e

Welcome,
Open Sans Bold.

Welcome slide.

interreg B
North-West Europ:

itle, Open
Sans Bold.

Regular Text,

Open Sans Regular,
Lorem ipsum
dolor sit amet,

Project Name

Sample image slide.

28

interreg B
North-West Europ:
Project Narne

Title, Open Sans Bold.

Introduction Text, Open San
This text should not be long
tempor invidunt ut Semibold et dolore
Semibold maTgna aliquyam erat, sed
voluptua. At vero eos et accusam.

Regular.
, consetetur

o o

D
—

Text slide, do not use more than 5 lines and 6
words per line. You can highlight text by either
using Semibold or the pink contrast color.

nterreg
North-West Europe

Project Name

itle, Open
Sans Bold.

Regular Text,

Open Sans Regular.
Lorem ipsum

dolor sit amet,

Sample image slide.



29

Interreg B Interreg B
North-West Europ North-West Europ
Transition, .
Open Sans Bold Introduction Text, Open Sans Regular.

Semibold magna aliquyam erat, sed diam
voluptua. At vero eos etaccusam.”

Jean Schmit

Transition slide. Quote slide.

!nterreg =
= urope

.. SRR PR

Jean Schmit
Senior Managing Partner

Name of session

Speaker introduction slide.



30

Q & B Interreg H
North-West Europe

Question Text, Open Sans Regular
Lorem ipsum dolor sit amet?

Dolor ipsum sit !

North-West Eu rope

b}

European Regional D pment Fund

Thank you!

Q & A session slide.

Thank you slide.
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Interreg Blue mﬁégm
Neutral Blue
Neutral Gre

Highlight Colof

Low Carbon Econom!

o

This slide contains the colors that can
be used for the presentations.

itle, Growth Open Interreg B

North-West Europ:

gitle, Growth Open

Interreg B
ans Bold.

North-West Europ:
Project Name

1989-1996

1996-2005

2005-2014

Partners [ [

Sample infograph slide.

Sample chart slide.



Title, Open Sans Bold.

Title, Open Sans Bold. Title, Open Sans Bold.




2.2.3. Newsletter

Use the provided InDesign
file as a template. Replace
the logo, text and images

according to your project.
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interreg M
North-West Europe

Europoan Regionsl Developmont Fund

L

NEWS

June 2015

Lorem ipsum dolor sit

Sed ut perspiciatis unde omnis iste natus error
sit voluptatem accusantium doloremque laudan-
tium, totam rem aperiam, eaque ipsa quae ab
illo inventore veritatis et quasi architecto beatae
vitae dicta sunt explicabo. Nemo enim ipsam vo-
luptatem quia voluptas sit aspernatur

Aut odit aut fugit

Sed quia consequuntur magni dolores eos qui
ratione voluptatem sequi nesciunt. Neque por-
ro quisquam est, qui dolorem ipsum quia dolor
sit amet, consectetur, adipisci velit, sed quia non
numgquam eius modi tempora incidunt ut labore
et dolore magnam aliquam quaerat voluptatem.
Ut enim ad minima veniam, quis nostrum exer-
citationem ullam corporis suscipit laboriosam,

nisi ut aliquid ex ea commodi consequatur? Quis
autem vel eum iure reprehenderit qui in ea vo-
luptate velit esse quam nihil molestiae consequa-
tur, vel illum qui dolorem eum fugiat quo volup-
tas nulla pariatur?

At vero eos et accusamus et iusto odio dignis-
simos ducimus qui blanditiis praesentium vo-
luptatum deleniti atque corrupti quos dolores et
quas molestias excepturi sint occaecati cupiditate
non provident, similique sunt in culpa qui officia
deserunt mollitia animi, id est laborum et dolo-
rum fuga. Et harum quidem rerum facilis est et
expedita distinctio. Nam libero tempore, cum
soluta nobis est eligendi optio cumque nihil im-
pedit quo minus id quod maxime placeat facere
possimus, omnis voluptas assumenda est, omnis

Page 1

Lorem ipsum dolor sit

Sed ut perspiciatis
unde omnis iste natus
error sit voluptatem
accusantium dolorem-
que laudantium, totam
rem aperiam, eaque
ipsa quae ab illo inven-
tore veritatis et quasi
architecto beatae vitae
dicta sunt explicabo.
Nemo enim ipsam vo-
luptatem quia voluptas
sit aspernatur

Oaudit
seg voluptat

Sed quia consequun-
tur magni dolores eos
qui ratione voluptatem
sequi nesciunt. Neque
porro quisquam est,
quidoloremipsum quia
dolor sit amet, consec-
tetur, adipisci velit, sed
quia non numquam
eius modi tempora in-
cidunt ut labore et do-
lore magnam aliquam
quaerat  voluptatem.
Ut enim ad minima
veniam, quis nostrum
exercitationem  ullam
corporis suscipit labo-
riosam, nisi ut aliquid
ex ea commodi conse-
quatur? Quis autem vel
eum iure reprehender-
it qui in ea voluptate
velit esse quam nihil
molestiae  consequa-
tur, vel illum qui dolor-
em eum fugiat quo vo-
luptas nulla pariatur?

At vero eos et ac-
cusamus et iusto odio
dignissimos  ducimus

qui blanditiis praesen-
tium voluptatum del-
eniti atque corrupti
quos dolores et quas
molestias excepturi
sint occaecati cupid-
itate non provident,
similique sunt in cul-
pa qui officia deserunt
mollitia animi, id est
laborum et dolorum
fuga. Et harum quidem
rerum facilis est et ex-
pedita distinctio. Nam
libero tempore, cum
soluta nobis est eligen-
di optio cumque nihil
impedit quo minus id
quod maxime placeat
facere possimus, om-
nis voluptas assumen-
da est, omnis dolor
repellendus. Tempori-
bus autem quibusdam
et aut officiis debitis
aut rerum. Sed quia
consequuntur  magni
dolores eos qui ratio-
ne voluptatem sequi
nesciunt. Neque por-
ro quisquam est, qui

dolorem ipsum quia
dolor sit amet, consec-
tetur, adipisci velit, sed
quia non numquam
eius modi tempora in-
cidunt ut labore et do-
lore magnam aliquam
quaerat  voluptatem.
Ut enim ad minima
veniam, quis nostrum
exercitationem  ullam
corporis suscipit labo-
riosam.

Excepturi

Francis Is pra
voluptatum
atque corrupti
dolores et

unt in culpa qui offi-
cia deserunt moliitia
animi, id est laborum
et dolorum fuga. Et
arum quidem rerum
facilis est et expedita
inctio.

tempore

Aliquid ex ea commo-
di consequatur? Quis
autem vel eum iure

Officia deserunt mollitia animi, id est laborum et dolorum fuga.

reprehenderit qui in
ea voluptate velit esse
quam nihil molestiae
consequatur, vel illum
qui dolorem eum fu-
giat quo voluptas nulla
pariatur?

At vero eos et ac-
cusamus et iusto odio
dignissimos  ducimus
qui blanditiis praesen-
tium voluptatum del-
eniti atque corrupti
quos dolores et quas
molestias excepturi
sint occaecati cupid-
itate non provident,
similique sunt in cul-
pa qui officia deserunt
mollitia animi, id est
laborum et dolorum
fuga. Et harum quidem
rerum facilis est et ex-
pedita distinctio. Nam
libero tempore, cum
soluta nobis est eligen-
di optio cumque nihil
impedit quo minus id
quod maxime placeat
facere possimus.

Page 2

Cover model.

Inside page model.
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2.2.4. Flyer

Use the provided InDesign
file as a template. Replace the
logo, text, priority and images
according to your project.

iiterreg

EUROPEAN UNION

North-West Europe

European Regional Development Fund

Officia deserunt mollitia animi,
id est laborum et dolorum fuga.

Oaudit voluptat

Neque porro quisquam est, qui dolorem
ipsum quia dolor sit amet, consectetur,
adipisci velit, sed quia non numquam eius
modi tempora incidunt ut labore et dolo-
re magnam aliguam quaerat voluptatem.
Ut enim ad minima veniam, quis nostrum
exercitationem ullam corporis suscipit la-
boriosam, nisi ut aliquid ex ea commodi
consequatur? Quis autem vel eum iure
reprehenderit qui in ea voluptate velit
esse quam nihil molestiae consequatur,
vel illum qui dolorem eum fugiat quo
voluptas nulla pariatur? Sed quia conse-
quuntur magni dolores eos qui ratione
voluptatem sequi nesciunt.

At vero eos et accusamus
123, lusto odio dignissimos
Ducimus cati cupiditate
Non provident

Lorem ipsum
dolor sit

Cover page model.



Officia deserunt mollitia animi,
id est laborum et dolorum fuga.

Oaudit seg voluptat

Sed quia consequuntur magni dolores eos
quiratione voluptatem sequi nesciunt. Neque
porro quisquam est, qui dolorem ipsum quia
dolor sit amet, consectetur, adipisci velit, sed
quia non numquam eius modi tempora in-
cidunt ut labore et dolore magnam aliquam
quaerat voluptatem. Ut enim ad minima ve-
niam, quis nostrum exercitationem ullam
corporis suscipit laboriosam, nisi ut aliquid
ex ea commodi consequatur? Quis autem vel
eum iure reprehenderit qui in ea voluptate
velit esse quam nihil molestiae consequatur,
vel illum qui dolorem eum fugiat quo volup-
tas nulla pariatur?

At vero eos et accusamus et iusto odio dignis-
simos ducimus cati cupiditate non provident,
similique sunt in culpa qui officia deserunt
mollitia animi, id est laborum et dolorum
fuga. Et harum quidem rerum facilis est et
expedita distinctio. Nam libero tempore, cum
soluta nobis est eligendi optio cumque nihil
impedit quo minus id quod maxime placeat
facere possimus, omnis voluptas assumen-
da est, omnis dolor repellendus. Temporibus
autem quibusdam et aut officiis debitis aut
rerum. Sed quia consequuntur magni dolores
eos qui ratione voluptatem sequi nesciunt.
Neque porro quisquam est, qui dolorem ip-
sum quia dolor sit amet, consectetur, adipisci
velit, sed quia non numquam eius modi tem-
poraincidunt utlabore et dolore magnam ali-
quam quaerat voluptatem. Ut enim ad min-
ima veniam, quis nostrum exercitationem
ullam corporis suscipit laboriosam.

Aliquid ex ea commodi
consequatur?

Quis autem vel eum iure reprehenderit qui in
ea voluptate velit esse quam nihil molestiae
consequatur, vel illum qui dolorem eum fu-
giat quo voluptas nulla pariatur?

At vero eos et accusamus et iusto odio dignis-
simos ducimus qui blanditiis praesentium
voluptatum deleniti atque corrupti quos do-
lores et quas molestias excepturi.
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At vero eos et accusamus

lusto odio dignissimos ducimus cati
cupiditate non provident.

Similique sunt in culpa qui officia
deserunt mollitia animi, id est labo-

rum et dolorum fuga.

Et harum quidem rerum facilis est et
expedita distinctio.

Nam libero tempore.

Soluta nobis est eligendi optio.
Cumque nihil impedit quo minus id
quod maxime placeat facere possi-
mus, omnis voluptas assumenda est.

Omnis dolor repellendus.

Temporibus autem quibusdam et aut
officiis debitis aut rerum.

www.nweurope.eu

Inside page model.



2.2.5. Website

The Interreg NWE 2014-

2020 website will include one
detailed page per project.

The Joint Secretariat will give
projects access information
(username and password) and
guidance on how to produce
and upload content (textual
and audiovisual) to their page.
However, if needed, projects
could develop a separate
website for self-standing

tools or products with a life
reaching beyond the project.
In those cases, the project
logo should be placed and
respect the minimum sizes
indicated in section 1.1.2.

A model is given here.

g EUROPEAN UNION

North-West Europe

European Regional Development Fund

e HilE S

PERSPICIATIS FOMNIS| VOLUPTATEM

Neque porro quisquam

Dolorem ipsum

Quia sit amet

Consectetur Tenders

Adipisci velit
. .

» -

Vacancies

Tempora incidunt ut

Labore

NEWS

16-03-2015

Lorem Ipsum

Temporibus autem quibusdam et aut officiis debitis aut
rerum necessitatibus saepe eveniet ut et voluptates repu-
diandae sint et molestiae non recusandae.

12-03-2015

Temporibus autem quibusdam et aut
officiis debitis aut rerum necessitati-
bus saepe eveniet ut.

I\’

Kasd gubergren )
sit amet.

“At vero eos et accusamus et
iusto odio dignissimos ducimus
qui blanditiis praesentium vo-
luptatum deleniti atque cor-
rupti quos dolores et quas mo-
lestias excepturi sint occaecati
cupiditate non provinimi, id est
laborum et dolorum fuga.”

Jean SCHMIT
CEO of Lorem (The Netherlands)

EVENTS

24-06-2015

Repudiandae sint et
molestiae non recusan-
dae. Itaque earum rerum
hic tenetu

Cusandae. Itaque earum rerum hic
tenetur a sapiente delectus, ut aut
reiciendis voluptatibus maiores
alias consequatur aut perferendis
doloribus asperiores repellat ...

17-06-2015
Temporibus autem qui-
busdam et aut officiis.

Temporibus autem quibusdam et
aut officiis debitis aut rerum neces-
sitatibus saepe eveniet ut et volup-
tates repudiandae sint et molestiae
non recusandae. Itaque earum
rerum hic tenetur a sapiente delec-
tus, ut aut reiciendis voluptatibus
maiores alias consequatur aut
perferendis doloribus asperiores

36

(L]
flickr

Website Header and Body model
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VeTUEUS e UCCUSUTITUS e TUSTU-UUTO - UTE TS STITOS TrUCTTTTS
qui blanditiis praesentium voluptatum deleniti atque cor-
rupti quos dolores et quas molestias excepturi sint occae-
cati cupiditate non provident, similique sunt in culpa qui
officia deserunt mollitia animi.

GO

auda OJolin]

Tem

aut officiis debitis aut rerum neces-
sitatibus saepe eveniet ut et volup-
tates repudiandae sint et molestiae
non recusandae...

Hetur a sapiente delectus, ut aut
reiciendis voluptatibus maiores
alias consequatur aut perferendis
doloribus asperiores repellat.

Website Footer model



Contact:

www.nweurope.eu

Interreg North-West Europe Secretariat

Les Arcuriales | 45, rue de Tournai, 6/D
F-59000 Lille, France

Tel : 433320785500 | Fax:+33 3 20 55 65 95

This document is based on the brand manual developed
and designed by:

studioQ
www.studiog.at
office@studioq.at
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