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1. How.. to brandyour cycle highway?

2. How to improvevayfindind?

3. How to enhance
exposure



1. How.. to brandyour cycle highway?

oooooooooooooooo
CCCCC



Branding ideally starts in the
earlyplanningphase
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What will be the title of your
feasibility study?
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How will you communicate the

vision and desired future?
&
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Is your branding strategy
future proof?

2 KIFG AFX
you plan more R8umbers
than thecoloursof the rainbow?
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Example region of Belfast

CHIPS map for
potential
@ cyclehighwaysin the
i region of Belfast:

Coding tangential
C+ number
max. 3 digits

Coding radial
connection
C+R+number
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Example of future proof branding
5 Flemish provinces
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http://www.fietssnelwegen.be/
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Branding Is essential when you
want to Improve
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How will you design the perceptual
that will enable new users to understand the
and use It?

>>youfirst needa product brand

- a name/identity
- acentralbrand colour?
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What brandingstrategy to choose?




There are two main strategies:
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Routeidentity Netwolidtentity
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Two waydo brand your cycle highway:

Routeidentity ¢ N Netwadentity
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mmends networkdentity
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What are the arguments for the-§trategy?
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Wedid the thing for the Europearmotorways Andit works
Sowhy not graft onit?
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Thisleadsto strongés=ynergies

- fastlearning
- guickmentalintegration
- strongcollaboration
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X for thosewho R 2 yk@bi about Asterix& Obelix




What are the arguments for the-§irategy?

2. Itwill improve digital wayfinding.
>>economiesf scale
>>improvedintegrationin diversetouchpoints




Global digital wayfinding devices
are an important way to get in touch with potential users




With abunchof £)-eedswe can
economis/y on slowandexpensivX
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\el(g efficientwith network-identity:

Sint-Clemenskerk
Eppegem

Problem with
local routeidentities

Baja-Baja
gGoogle



xample
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http://www.fietsnet.be/
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Gstandardisation
the integration in other touchpointsX

Digital Touchpoints

Websites
Online maps L
Routplanning devices social media Gamification
. Social media Loyalty program
"h Comparing features with digital tools
search on internet Requesting info Digital community Survey

Apps

Exposure om Crossings Entrances & Exits i
Rewards Thank-you campaings

I Ratio, TV, Print Incentives  Store x-H-x
Seei
Feine 929 Services (repair, resting, parking...)

Landmark Metwork overview

links toinfrastructure Signage 1,
Clear starting point
L

Word-of-mouth

Campaigns
Information fram ) self-explaining infrastructure
PR Employer, city, Print, maps,...
park&bike,

display, counter,...

Physical Touchpoints
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Summary:

+++] Awareness
Integration
Learnability

++

FIETSSNELWEGEN EN FIETSOSTRADES
IN VLAANDEREN
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What are the arguments for the-§irategy?

3. The (Canwork in more languageghan
the Dutch Q] tre GermanZE=E
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C cycleandrefersto the AncientG reekword

Can refer to the word In Frensh Italian,
{ LJ Yy Aaagkidges
Cis alreadyusedin Danmarkandthe UK:
- Cykelstier

- CycleHighway
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2" Recommendation

How...to brandyour cycle highway?




Three principles: terreo M

cHIPS
q,m Central principles \
Wg e behind CHIPS’ readability toolbox:

1. we advise network-identity on the highest scale

: 2. the use of one letter + numbers (max. 3 digits)
' S5 4 . one consistent brand colour
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Recommendation: C + Number




What aboutcolourrecommendations?
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Here thered colourstrategyis easy recognizable



